
 

 
 

Summary:   

RoommateClickEZ is Lifetopia’s roommate and housing self selection solution for schools that do not require 

the full spectrum of RoommateClick functionality. 

RoommateClickEZ offers the essential tools for students to self-select their roommates, hall preferences, and 

meal plans while empowering the university to define the search logic and retain administrative oversight. 

RoommateClickEZ authenticates registered students who, after creating their account, search for and interact 

with other students to ultimately select their own roommate and housing preferences. Administrators are 

able to review all activity on the site, as well as edit student information and review/run data reports about 

students’ roommates and housing preferences and selections. 

 

Functionality and Features:  

Authentication & Enrollment 

• Authentication via key codes   

• Account Creation - five easy sign-up steps capture basic student information including 

 “about me,” photos and lifestyle questionnaire 

Selection Criteria 

• Search for other eligible students to room with 

• Email/Chat with registered students  

• Add to “Favorites” list 

• Add to “Mutual Roommates” list 

• Indicate meal plan 

• Indicate campus cash plan  

• Indicate/submit roommate preferences (up to 5) 

• Indicate/submit hall preferences (up to 3) 

Administrative Features 

• Full control of site activity  

• Account deactivation (after roommate(s) accepted) 

• Customer service via email and phone provided by Lifetopia  

• Hosted at a leading, secure facility  

• Marketing plan to promote university’s RoommateClickEZ  

• Full site activity monitoring including downloadable real-time data reporting (CSV, Excel) 

University Requirements: 

• Eligibility and authentication parameters (i.e. Student Identification Coding) 

• Parameters for preferences and search logic for student profiles and roommate and residence hall 

preferences 

• University Logo 

• RoommateClick link on university’s website 

Mandatory student participation and university commitment to Lifetopia marketing programs 


